
            
 
 
Marine Corps YouTube Guidelines 
 

Guidance from Headquarters United States Marine Corps 
Defense Media Activity- Marine Corps Element 
 
Why Use Video? 
 
Video is an effective way to tell a story because it can make details more vibrant 

and real than an article can. Video can be used as another outlet for telling your 

story because it can reach audiences who prefer visual images or do not have 

enough time to read an article.  

 

Things to remember: 

• You’re not trying to make a movie. Video content does not have to be 

highly produced, as sometimes the most basic videos can become the 

most popular on YouTube.  

• Videos can be shot using inexpensive video cameras and edited with 

simple editing programs. Cameras like the Flip, can be just as effective as 

a $3,000 video camera, but cost less than $200.  

• Video can put a human face on an issue or policy 

• Video can be used to tell stories, or to help explain a complex issue 

• Although video has many positives, your team should evaluate whether 

video is the best way to deliver your message to your target audience. Do 

you have the resources and the manpower to make videos? 

 
Why YouTube? 
 
YouTube is ranked in the top ten of the most popular websites in the world, and 

it is currently the third most popular social networking site after Facebook and 
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MySpace. According to Neilsen, the average Internet user spends 23% of their 

online time on social networking sites, which is more than the time they spend 

on sites like Google or checking e-mail.  

 

Additionally, YouTube is free. It also allows you to create channels to host your 

video on so your videos will be branded. Users can find you by searching through 

channels, keywords listings, or tags. You can get instant feedback from 

comments, and can track your outreach through YouTube’s free insights and 

video counts.  

 
Content Considerations  
 
1. Clearly Define Your Objectives   

It is important to have clearly defined objectives before beginning to develop 

your video. Do you want to highlight content or encourage awareness of an 

issue? Clarify the objectives first and determine if a video on YouTube or other 

video-sharing site is the ideal channel for your message.  

 

2. Know Your Target Audience  

As with any communications activity, it is important to define your intended 

target audience(s) in order to develop and communicate messages and graphics 

that resonate with your audience. Tailoring messages and video content to 

match the desired target audience will aid the marketing and dissemination 

process.   

  

3. Content Style  

Use of jargon, technical information, or detailed charts and graphs should be 

avoided. Videos should have one idea or common theme, and should be short in 

length.  
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Setting up your YouTube Channel 
 
When you sign up for YouTube channel, you must provide a Gmail e-mail 

account and password for access to the channel. For your e-mail, we suggest 

using an e-mail address, which has been specifically designated for Social Media 

purposes, instead of an individual’s e-mail. If you designate a specific e-mail 

address for Social Media purposes, then you will not need to change the account 

settings when a member of your team PCS’s.  

 

After signing up you'll be given a basic channel where you can customize things 

like the colors, what modules appear (recent activity, subscribers, comments 

etc), etc. However, to add custom features, like banners, you need a branded 

channel (see below).  

 
Basic Channels 
Profile setup -In your profile setup, you should describe your agency and insert a 

link back to your homepage. The about me section must also include the “Marine 

Corps Terms of Engagement” @ 

http://www.usmc.mil/usmc/Pages/SocialMediaGuidelines.aspx. You must also 

upload your unit or command’s official logo.  

 

Themes and colors - edit your themes and colors to match your unit or 

command’s colors.  

 
Branded Channels 
Using a branded channel gives you the opportunity to integrate your agency's 

brand, logo and other identifying materials into your YouTube landing page. By 

presenting a more professional appearance, you help standardize the Marine 

Corps message. Additionally, by setting up a branded channel, you can upload 

videos with longer running times. Unbranded accounts are limited to videos of no 

longer than ten minutes.  
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Branded Channels cost money, unless you are a government entity. To request a 

branded channel YouTube put out these guidelines: 

1. Start a new YouTube account and post videos to it.  

2. To enter your application for a branded channel, send an email to  

government@youtube.com with the following 5 pieces of 

information:  

a. The name of your government, government department, 

or agency.  

b. Your .gov website URL.  

c. The account name you've registered on YouTube (i.e., 

your YouTube username).  

d. The email address you are using to manage the account.  

e. Any other information you want to tell them about your 

plans to launch the channel, and what types of content you 

plan to post.  

3. One time at the end of every month, YouTube will transfer any 

new government channels to "branded" -thus allowing you to 

upload a branded banner to the top of your channel, and giving you 

the ability to upload longer videos to the site. Google/YouTube does 

not have the capacity to do this more than one time per month, so 

please be patient if you don't hear back right away -and feel free to 

start posting videos to your account.  

4. Please also be aware that YouTube will not negotiate any 

individual content licensing agreements - your contract with 

YouTube is their site-wide terms and conditions, which you agree to 

upon starting an account on YouTube. To see that policy, please go 

to: http://www.youtube.com/t/terms  

 

Once you get a branded channel, use the most of it and brand it. You want to 

change the look and feel to represent your unit or command. To customize your 
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channel: 

1. Log into your YouTube account.  

2. Click on the "account" link under your account name.  

3. Click on the "channel design" link on the left hand side. You will 

be taken to the "inline" editor for your channel. From here, you will 

be able to customize the look and feel, as well as the content 

display for your channel.  

a. To add a top or side banner, select the "branding options" tab.  

b. To ensure that autoplay is turned OFF, select the "videos and 

playlists" tab. It is recommended that videos should not 

automatically play upon visiting the channel.  

c. To change channel colors, select the "themes and colors" tab.  

d. To add a channel description, select the "settings" tab. Scroll 

down to "profile" and click "edit".  

 
Uploading Videos/ Titles & Descriptions 
 

When you upload a video, make sure you give it a clear, plain-language title. 

Along with a title, you should also include a description. Including a clear title 

helps with search engine optimization and video promotion. Also consider 

including links in your description back to relevant content on your website.  

 

Promoting your videos  
1. As with all social media, it's helpful to cross promote your accounts.  

2. An additional way to promote your videos is to embed them on other 

webpages, where more viewers will find them. YouTube makes this process very 

easy by providing an "embed" code on the page where the video is hosted. If 

you embed a video on your webpages, viewers can play them from the page on 

which they are embedded, or click on them to watch from the YouTube channel.  

3. If you are providing a link to your video instead of using an embed, don't use 
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the default link provided on your video's host page. This link displays the video in 

a generic unbranded YouTube screen. Instead, when on your branded channel 

page, select the video from the playlist. Then, use the webpage address you find 

in the browser address box as your link. Using this method will open the video in 

your branded channel when someone clicks. 

 
Monitoring Comments  
 
YouTube's default is that comments are OPEN FOR ALL VIDEOS. It’s not 

suggested, but if you would prefer to you can manually select a different setting 

with each video you upload.  

1. Go to "Uploaded Videos"  

2. Click on the edit button for the video  

3. Scroll down to the "broadcasting and sharing options" area.  

4. You will see four options. Select "Allow all comments with 

approval only"  

 
Monitoring Comments  
It is required that you to post the “Marine Corps Terms of Engagement” which 

can be found @ http://www.usmc.mil/usmc/Pages/SocialMediaGuidelines.aspx. 

 

You must report and delete comments that break the “Marine Corps Terms of 

Engagement”. Any reported or deleted comments should be documented.  
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